
2009 cash allen cabernet dry creek valley 
Our 2009 Cabernet was sourced from the award winning, three acre Laurel Springs 
Ranch vineyard. Crop thinning of the vines assured low yields of grapes and higher 
concentration of quality and flavor. The grapes were harvested and sorted by hand 
before going to one-ton bin fermentation. The wine will age in French oak barrels for 
18–24 months prior to release. 

2009 jackson james zinfandel russian river valley 
The Jackson James Zinfandel, named for James’ first son, was sourced from a hillside block 
of the Windsor Oaks vineyard. The 2009 harvest was an excellent vintage, with consistently 
cool mornings and evenings, and warm days to allow the grapes to reach optimal ripeness. 
The grapes were harvested and sorted by hand before going to one-ton bin fermentation. 
The wine will age in French oak barrels for 18–24 months prior to being released. 

2009 red scarf blend sonoma county 
This perfectly balanced wine is a blend of Cabernet, Syrah, Sangiovese, and Zinfandel, 
four individually expressive varietals, finding harmony in the bottle. This wine was specially 
created to honor the men and women of the MH-53 Pavelow helicopter. Although this 
aircraft has been retired, it’s memory will live on. A portion of the proceeds from this wine 
will be donated to the Special Operations Warrior Foundation who’s mission is to provide 
full scholarship grants and educational and family counseling to the surviving children of 
special operations personnel.

2009 chardonnay russian river valley 
This perfectly balanced Russian River Chardonnay is a classic showcase from one of the 
premiere cool climate growing regions of Sonoma County. Aromas of pear and red apple 
peels compliment a second layer of vanilla and butterscotch. On the palate we find a 
creamy texture and crisp acidity with flavors of dried apricot, baked peach pie, and cara-
mel. This wine was aged for 9 months in French oak barrels for a lingering toasty finish.

2009 sauvignon blanc dry creek valley 
This light white wine has a transparent, golden color to it. The aromas are heavy on 
the citrus fruit, with a nose of grapefruit, pineapple, and lemon peel. There is a light 
floral influence lingering in the aroma. Flavors on the palate reflect the nose well with 
a burst of grapefruit combined with apricot, peach, and even lemon drop candy. The 
crisp acidity is pleasant in the mouth with a long finish of tangerines. This wine would 
be ideal for warm summer nights on the beach and would complement meals of white 
fish, grilled scallops or fresh salads. 

2010 peoria pink pinot gris russian river valley 
The inaugural Russian River Valley Pinot Gris is being named based upon the color of the 
wine and the Blanchard’s hometown. The fruit was sourced from the Windsor Oaks vine-
yards, with a cool climate influence that is perfect for Pinot Gris. The afternoon winds that 
flow throughthe sloping hills of this particular ensure steady and even ripening of the grapes 
and a balance in the acid levels. Gentle stirring of the lees during the stainless steel aging 
process gives the wine an almost creamy mouth feel and texture. Floral aromas entice the 
nose while flavors of apricot and white peach fill the palate, all completed with a crisp citrus 
finish. This wine will be used to raise funds for breast cancer research and awareness.
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Blanchard Family Wines is dedicated to the creation of limited produc-
tion, hand crafted, artisan wines, sourced from the top vineyards in  

the Sonoma County. We know that great wine is born in the vineyard so  
we choose growers that have the same focus and passion that we do for 
quality. We attempt to showcase the world class appellations of Russian 
River, Chalk Hill, Dry Creek, and Alexander Valley and our wines are  
primarily 100% varietal or single-vineyard products. 
	 Our family roots blend into our company philosophy from our  
logo to our product names. The BB symbol used as our company logo  

was created by the founder’s father, Steve, as a tribute to the family tradi-
tion. The two interlocked B’s in the center of the symbol represent the two 
Blanchard brothers joined in a common bond. This not only represents the 
brothers up to James and Mark, but continues to James’ two boys, Jackson 
and Cash, the fifth generation of Blanchard Boys. The outer B of the symbol 
takes a feminine shape to pay tribute to the mother’s role in the shaping of 
the generations of Blanchard boys. After all, James’ wife Sylvia gave birth 
to their second son during the midst of the 2009 harvest, and without their 
mother, Louisa, there would be no success to the Blanchard boys.

following James around in emulation. In fact, they ran 
so closely as children that everyone referred to them 
simply as the Blanchard Boys. 
	 However, as they grew in age they separated 
through distance, ideology, and lifestyle. James joined 
the military through the Air Force Academy, earned 
degrees in business finance, and became a combat  
helicopter pilot. Mark became a freer spirit studying 
music and poetry, following rock bands around the 
country, and earning his degree in creative writing. 
Their differences became so great, their beliefs  
too strong, they rarely spoke for years. Occasional  
meetings at holiday gatherings led to disagreements  
on every topic imaginable and the fear of a lifelong  
fracture between these two childhood allies. 
	 As fate would have it, from a Midwestern 
family that would sooner have domestic beer in the 
fridge than wine in the cellar, it was actually fine wine 
that changed the relationship and path of these two 
boys. During Mark’s studies at a liberal arts college in 
the Chicago area, he began a job as a stock boy at a 
local specialty liquor store. Quickly his interest in this 
mysterious culture of wine began to grow and after 
graduation he became the manager and wine buyer 
for the location. At the same time across the country 
James was stationed at Vandenberg Air Force Base 
in the Central Coast wine region of California. James 
would fly his helicopter over the vineyards of Santa 
Maria, Santa Ynez, and Paso Robles and then later  
go visit these wineries and educate himself about  
winemaking and became quite a consumer and  
collector of fine wine. Mark was finding education 

 Blanchard Family Wines is more than a tale of  
two brothers with a desire to start a business 
together. It is the story of how wine can bring 

people together, shatter barriers, and can ignite  
passions that make dreams come true. Blanchard  
Family Wines is a company formed to express two 
brother’s vision of the uniting qualities of great wine 
shared between friends and family. 
	 Although this is a first generation wine  
venture, the roots of the company are grounded  
in a family concept. The founders, Mark and James 
Blanchard, follow the tradition of two Blanchard  
brothers that can be traced back to at least the last 
four generations in the family. Only separated by  
two years in age, they played the same sports, had the 
same interests, and the younger Mark was often seen 

through sales and daily tastings with wine distributors,  
while James was discovering the world of wine  
first hand in California.
	 These experiences didn’t eliminate their 
differences completely, but at least created a com-
mon topic of discussion at the family gatherings. Mark 
would share his wine knowledge and stories of great 
wines he had sampled while James could share stories 
of the wineries he visited and the wine makers he met. 
Although developed completely separately, their wine 
preferences were amazingly similar and it led to Mark’s 
first visit to California to jointly explore the great winer-
ies of Napa Valley with James, and his wife Sylvia. After 
years of separation and animosity, James and Mark 
were sitting together in the vineyards of Napa Valley, 
sharing a glass of Cabernet and remembering that  
their similarities were far greater than their differences. 
It was during one of these visits that Mark determined 
that wine would take a prominent role in his life and  
he was called to Napa for a new career. 
	 Over the next six years Mark worked for  
various wineries in both Napa and Sonoma county, 
eventually settling down in the town of Healdsburg  
in the Russian River Valley. James moved several times 
with the Air Force, spending significant time in Florida 
and Colorado, but continued to visit Mark to re-grow 
their relationship and expand their wine knowledge. 
Mark primarily gained his education through the  
hands-on approach of working in sales, hospitality,  
and production for large massed produced wineries as 
well as small boutique operations. James dug deeper 
into the world of wine through tasting, reading, and 

courses at UC Davis. All the while, they both dreamed 
of someday making and selling their own wine. 
	 They both had seen how wine had created 
togetherness and camaraderie between their friends, 
their family, and each other, and they shared this  
story with anyone that would listen. They knew that 
someday the time would be right and they would 
launch their venture. During one of James’ visits  
to Sonoma County for Mark’s 30th birthday, the 
Blanchard Boys were relaxing for the evening with  
a cigar and a glass of wine, James turned to Mark 
 and said that enough was enough, the right time was 
now. It was there that the foundations of Blanchard 
Family Wines were born.
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